The Economist Intelligence Unit 


INTERNATIONAL SERVICES FOR MANAGEMENT 


The EIU provides comprehensive, world-wide, services for management. 
It aims at the full integration of the functions of market research and 
marketing management in defining marketing problems, initiating appro- 
priate research and helping the client to implement the marketing programme. 
The EIU can also assist clients with assessments of the effectiveness and 
efficiency of the management structure which may be found not te be 
suited to the needs of the organisation as a whole. 


Market research 

The EIU undertakes market research of all kinds from desk research and 
market intelligence to large scale field surveys. This service provides the 
framework for the launching and subsequent market development of a 
new product, or for widening the market share of an existing product. 
Information is given on the size of markets and market potential, consumer 
purchasing habits and attitudes, brand shares and the nature of existing 
and potential competition, the structure of distribution, prices and margins 
and the effectiveness of sales forces and promotion. 


Marketing management 
EIU marketing management services ensure co-ordination of research and 
marketing policy. 


Marketing Consultants are assigned to work with the client to see that: 


(a) research is based on a correct appraisal 
of the client's situation in the market. 


(b) the findings of market research are fully translated 
into a practical programme. 


The client is assisted in the creation and promotion of a brand image, in 
presentation and packaging, in the formulation and implementation of test 
marketing plans and the choice of the most effective sales forces. 


Services for management 

EIU management consultants undertake either full scale surveys or 
investigations into specific areas of the structure of a client’s organisation 
or subsidiary companies. In addition to making recommendations, 
assistance is given with their implementation. Help is also given to estab- 
lish corporate planning functions. The EIU can provide, in addition, 
assistance to enable correct financial decisions to be made and EIU 
statisticians can assist clients to make the best use of new statistical 
techniques. 


Consumer Research 

EIU market research and marketing services are supported by the EIU’s 
international consumer research facilities. In the UK, the EIU works in 
association with one of the UK’s foremost consumer research companies. 
In the USA, the EIU Associate Company, Elrick and Lavidge, provides this 
service. Similar services are available in most of the countries listed 
on the back cover. . 


Retail Business Index 


SNe BUSINESS is a monthly journal concerned with consumer goods markets and 
marketing in the UK. Its reports and features contain the results of original research 


into all aspects of the subject and also collate existing material, from a wide range of 
sources, In a convenient and readily accessible form. 


A continually expanding and up to date reference library is provided, which is an inval- 
uable source of market information to all concerned in consumer goods markets. Each 
issue Contains a Trade Review and four Special Reports on different consumer markets. 


From time to time shorter updating reports are published kn isi 
; O 
2 me p p wn as Revision Reports 
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Subject Index 13 
U.S. Correspondent 18 
SUBSCRIPTIONS 


€45 (US $120) for 12 monthly issues; duplicate subscription (2nd and subsequent copies) 
£10 (US $30) per year. 


Single issues to non subscribers:- £6 each (US $18) under 12 months old, £4 each 
(US $12) over 12 months 


Please send to 


THE ECONOMIST INTELLIGENCE UNIT LIMITED 
Spencer House 

27 St James's Place 

London SW1 


or to any of the regional offices listed on the back cover. 


MARKETING 
IN 
EUROPE 


a marketing service 


This monthly publication provides independent and detailed analyses of markets for 
specific consumer products and services in Europe in the same manner as Retail 
Business covers the U.K. Systematic assessments are made of the factors affecting con- 
sumer spending against a background of the general business climate. The publication 
deals primarily with the EEC countries, although EFTA and other European markets are 
also covered. 


Each issue contains the following: 


Information Map Showing EEC and EFTA membership, main towns, national population 
and income statistics, currencies and exchange rates. 


Marketing Roundup News items concerning the marketing of consumer products. 


Trade Review and Forecast Inter-country comparisons are made of the main consumer 
product groups on an annual basis, with details of trends in consumption, market shares, 
distribution, packaging, prices, etc. 


Special Reports (three in each issue) These reports analyse markets for specific pro- 
ducts and aspects of marketing them, both in individual countries, and, from time to time, 
on a comparative basis. Each report concludes with a forecast of the market's future 
development. The trends in other European markets and in the UK are indicated briefly. 


SUBSCRIPTIONS 


£60 for 12 monthly issues plus the annual supplement. 
£30 for a subscription to one of the three product groups covered four times each year. 


These are (a) food, drink, tobacco, (b) clothing, furniture, leisure goods, (c) chemist goods, 
household goods, domestic appliances. 


A subject index and further details may be obtained from: 


The Editor, ‘Marketing in Europe’, The Economist Intelligence Unit Ltd, 
The Economist Intelligence Unit (Europe) SA, Spencer House, 27, St James's Place, 
137, Avenue Louise, London, 8.W.1, England 


Brussels, Telephone 382930 5, Belgium Telephone 01-493 6711 


Key to features 


TR — TRADE REVIEW 


Each month this feature examines one main retail sector, e.g., mail order, self- 
service and supermarkets, hardware and ironmongery. Each retail sector is 


covered once a year and there is an annual review of retailing as a whole, published 
in February each year. 


SPECIAL REPORTS 


All unclassified reports are Special Reports. The majority are detailed profiles of 
a consumer goods market showing it size, competition, distribution pricing, pro- 
motion and growth trends. Others analyse aspects of retailing and marketing 


methods. 48 Special Reports are published every year, each with an average length 
of some 4, 000 words. 


OTHER REPORTS 


RR — REVISION REPORT 
These update Special Reports from previous issues. Length 1-2, 000 words. 


FF — FOOD FACTS 
These short features present published statistics on specific food product groups. 


QS — QUARTERLY SURVEY 
These were features including the results of consumer research in selected 
markets. Discontinued in 1965. 


ISSUES OUT OF STOCK 


The following issues are out of stock: 
1-31, 34-8, 41-44, 46-53, 55, 57, 59-74, 77, 81, 87-105, 108, 112-117, 119-128, 130-134, 
136-138, 140, 145. 

The following Quarterly Surveys are also out of stock: 
May 1960, Nov. 1961, Mar. 1963, Sep. 1963, Dec. 1963, June 1964. 


Off-Prints of Retail Business Reports 


Many subscribers find that off-prints of Retail Business Special Reports are of great 
value to their organisation e.g. for issue to the sales force, general issue at head office, 
issue to all shops in the chain etc. 


Reprints are an economical way of acquiring Retail Business articles in bulk, and an indi- 
vidual quotation will be made on request. The minimum is 30 copies. 


For further details, please contact the Business Manager. 
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Index of Trade Reviews 


Sector 


Clothing and Footwear shops 
Catering 

Annual Review of Retailing 
Furniture Shops 

Co-operative Societies 
Consumer Durables Shops 
Hardware and Ironmongers Shops 
Chemists and Photographic Shops 
Department Stores 

Mail Order 

Grocers and Supermarkets 
Specialist Food Shops 
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Month 
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Lists Special Reports except where indicated 


Acrylics 

Acquisitions 

Adhesive: Small First-aid Dressings 

Administrative and Service Labour: 
Measurement and Control 

Advertising: Change and Choice in 
National 

Advertising Copy: How to Judge 

Advertising: Cost-Effectiveness in 
Durables (Part 1) 

(Part 2) 

Advertising Media 

Advertising Research 

Advertising: Television 

Aerosol Packaging 


After Shave Lotions and Creams 
AFD Foods 

Agri-Business Replaces the Farm 
Aluminium in Packaging 

Analgesics: Cough and Cold Remedies 


Anti-Perspirants and Deodorants 
Appliances: Electrical in the Squeeze 
Applied Factor Analysis 

Art: Mass Marketing of 

Audience: Measurement of Television 
Automation in Distribution 

Automatic Vending 


Baby Foods 


Baby Pants and Nappies 


Bacon 


Bakery and Traditional Desserts 


Feature Issue 


US 112 


US 56 
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RR 93 


US 122 


RR 82 


US 98 


US 10 
Qs Oct '60 


US 46 


FF 138 


Ballpoints, Pens and Pencils 

Ballpoint Pens 

Bed and Table Linen, Blankets and 
Towels 


Bedding 
Beer: Canned 
Bottled and Canned 


Bottled, Canned and Draught 
Beverages: Hot 
Biscuits 


— Chocolate 
Blankets: Electric 


Blankets, Towels, Table and Bed Linen 


Bleaches 
Blouses: Women's 
Books: Paperbacks 


Books: All 
= ((eewap 1) 
Part) 
— The Business of 
Bottled and Canned Beer 
Boys: 
Jeans: and Men's 
Shirts: and Men's 
Branded Food Drinks 


Branding: Private 


= (Gebwsi ab) 
= (Part 2) 
Bread 


Breakfast Cereals: Ready-to-Eat 


British Holiday Habits 
Broilers 


Feature 
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FF 
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US 


RR 


US 


RR 


Issue 
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100 


59 
96 
91 
13 
60 
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90 
134 
125 
89 
119 
95 
96 
62 
88 
38 
40 
86 
118 


Feature 


Butchers and Greengrocers QS 
Butter FF 
Cakes 
Cake Mixes 
Calculating Machines: Manually 

Operated 
Cameras: Still 
Camping and Camping Equipment 
Canned Beer 
Canned and Bottled Beer 
— RR 
Canned Fish 
_ RR 
= RR 
= FF 
Canned Fruit 
= RR 
Canned Meat 
= FF 
Canned Milk Puddings FF 
Canned Peas FF 
Canned Poultry 
Canned Vegetables Qs 
= RR 
= FF 
Car Accessories 
Car Polishes and Shampoos 
Carbonated Soft Drinks 
Cards Greeting 
ae RR 
Carpets 
— and Floorcoverings RR 


Carpet Care Products and 
Vacuum Cleaners 
Cash and Carry Wholesalers and 
Retailer Co-operatives QS 
Cash and Carry Wholesaling: Grocers 
Catering 
Catering and Hotels Industry: 
Future of 
Census: Retail (1957) 
Central Heating 


Centres: Shopping US 
Centres: Shopping, Downtown's Battle 
for Survival US 


Cereals: Ready-to-Eat Breakfast 


Chain Stores: Variety 
— US 
Chains and Voluntary Groups Qs 
= RR 
Change and Choice in National 

Advertising US 
Character Merchandising 
Check Trading 
Cheese 
a FF 


Issue 
110 


Sep '64 
1132 


116 


— Natural 
—  Packeted and Processed 
Cheese and Packeted Cheese 
Chemists 
Children: 

Clothing 

Clothing Sizes 

Knitted Outerwear: and Men's 


China 
Chocolate and Sugar Confectionery 


Chocolate Biscuits 
Christmas Retailing 


Cigarette Lighters 
Cigarettes (Part 1) 
_ (Part 2) 
Cigarettes and Cigars (Part 1) 
— (Part 2) 


Cinemas 
Cleansers, Scourers and Polishes 
Cleansers and Scourers 
Cleansers: Oven 
Clocks 
Clothing: 

Children's 

Sizes: Children's 
Coats and Raincoats: Women's 
Cocoa and Drinking Chocolate 
Coffee 
— Instant 
Coffee and Tea 
Coffee Grinders 
Cold and Cough Remedies 


Collective Organisations in Retailing 
Cologne and Perfume 

Colour Films 

Compound Trading 

Computers behind the Counters 
Concentrated Soft Drinks 


Concentration in Retail Grocery 
Condensed and Evaporated Milk 
Confectionery: Sugar and Chocolate 


Consumer Credit 

Consumer Deals 

Consumer Durables: 
Direct Selling of Electrical 
Rental of 

Consumer Panels 

Consumer Protection 


Consumer Research: 

— TV Audience 

— Motivational Research 

Consumer Self-Liquidators and 
Give- Aways 

Consumer Surveys: Continuous 
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FF 


FF 
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FF 


US 


US 


Issue 


155 
156 
113 
Mar '6 


Containers: Plastic Household 
Contraceptives 
Convenience Desserts 


Convenience Foods 

Convenience Meals (Part 1) 
(Part 2) 

Cookers 

Cooking Oils and Fats 


Co-operatives: Farmers’ 
Co-operative Societies 
Co-operative Shopping 
Cosmetics 


— Men's 

Cost-Effectiveness in Durables 
Advertising (Part 1) 

_ (Part 2) 

Cast Reduction and Control 
Programmes 

Cough and Cold Remedies 


Cream 

Cream: Hand 

Cream and Lotion: Hand 
Credit: Consumer 

= Cards 
Cultivators: Power 
Cutlery 


Dairy Products 

— Milk 

Data Processing in Retailing 
Dealer Incentives 
Decorative Laminates 


Deep Freezers 


Dehydrated Foods 

Delicatessen Shops 

Deodorants and Anti~Perspirants 
Department Stores 

Department Stores and Competition 
Desserts: Convenience 


Bakery and Traditional 
Detergents: Synthetic and Soap 
— Washing-Up Liquids 


Determinants of Packaging 
Developments 

Developments in Retail Packaging 

Diapers and Baby Pants 

Direct Selling 

Direct Selling of Electrical 
Appliances 

Discount Stores 


= (Part 1) 
(part 2) 


Disinfectants 


Feature 


US 


Qs 
US 


US 


RR 


EE 


US 


RR 


RR 


US 


US 


US 
US 


US 
US 
US 
US 


Issue 


12 


Distribution: Automation in 
= iDwenl 
Do-it-Yourself (Part 1) 
— (Part 2) 
Domestic Lighting Fittings 
Domestic Power Tools 
Domestic Space Heating 
Downtown's Battle for Survival 
Dresses 
— Women's Day 
Dressings: Small Adhesive First- Aid 
Dried Fruit 
Drinking Chocolate and Cocoa 
Drinks: 

Branded Food 


Soft Carbonated 


Soft Concentrated 


Drive-Ins 

Dry Cleaning 

Durables: 
Direct Selling of Electrical 
Appliances 
Electrical Appliances in the 
Squeeze 
Rental of 
Cost-Effectiveness in 
Advertising (Part 1) 

(Part 2) 


Easter Eggs 
Eggs 


Electric Blankets 


Electric Food Mixers 
Electric Lamps 
Electric Shavers 


Electrical Appliances: 
Conditions for Market Growth 
Direct Selling of 
Future for 
In the Squeeze 
Electronic Retailing 
Evaporated and Condensed Milk 
Extracts: Meat and Vegetable 


Eye Make-Up 


Fabrics: Furnishing 

— Non-Woven 

Face Creams and Skin Care Products 
Face Powder 


Facial and Toilet Tissues 


Facial Tissues 

Fair Trade 

Farmers’ Co-operatives 
Fats and Cooking Oils 


Films: Colour 
: Photographic 


Feature 


US 
US 


US 


FE 
FF 


RR 


US 


FF 


RR 


RR 


US 


RR 


US 


Issue 


Financial Results of Retailing 
Financial Structure of Retailing 
First-Aid Dressings: Small Adhesive 
Fish: 

Canned 


Fresh 


Frozen 
Floorcoverings 
Floor Coverings and Carpets 
Flour 


Fluorescent Lighting 

Food Brokerage and Pioneer Selling 
Food Brokers 

Food Drinks: Branded 


Food Mixers: Electric 


Food Packaging: Trends in 
Footwear 


Foundation Garments 


Franchise and Shop Site Selection: 
Statistical Methods 

Franchising 

Freezers 

Freezer Sales: Expansion of 

Fresh Fish 


Fresh Fruit and Vegetables 


Fresh Meat 
Frozen Fish 
Frozen Food 
Frozen Fruit and Vegetables 
Fruit: 
Canned 


Dried 
Fruit Juice 
Fruit and Vegetables: Fresh 
Fruit and Vegetables: Frozen 
Furnishing Fabrics 
Furniture 


— Kitchen 
— and Fittings 
— Nursery 
Future for the Independent Retailer 
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Feature 
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US 


RR 


FF 


FF 


RR 


FF 
US 


FF 
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Feature 


Gambling RR 
Games Equipment 

Give-Aways: Consumer 

Glassware: Domestic 

Gramophone Records US 


~ RR 


Greengrocers and Butchers QS 
Greeting Cards 
oe RR 
Grocers and Supermarkets 
Grocery Cash and Carry Wholesaling 
Grocery: Concentration in Retail 
Grocery Price War 
Growth in Electrical Appliance 

Markets 


Hairdressers as Retailers 
Hairdressing: Women's 
Hair Colourants 

Hair Preparations: Women's 
Hair Sprays 

Hand Creams 

Hand Creams and Lotions 
Hand Knitting Yarns 
Hardware 

Hardware Shops US 
Health Drinks 

Health Foods 

Heating: Central 

— Domestic Space 

Holiday Habits of the British 
Holidays: Abroad 


— Package 
— Camping and Camping Equipment 
Holloware: Stainless Steel 
Home Decorating Qs 
Home Dress- Making Qs 
Honey Treacle and Syrup FF 
Hotels: Future of Hotel and 

Catering Industry 
Household Containers: Plastic 
Household Textiles 


Housing and Furniture: Trends in US 


Ice Cream 


—_ RR 
Incentive Schemes for Salesmen US 
Incentives: Dealer 

Independent Retailer US 
— Future for the 

Independent Shops 

Indigestion Remedies 

Instant Coffee FF 
Inventory Shrinkage US 


Jam FF 
— and Marmalade 
= RR 
Zz RR 
Jeans: Men's and Boy's 
Jelly: Table FF 


a — 


Jewellery Stores 


Kitchen Furniture 

— and Fittings 

Kitchen Gadgets: Waste Disposal 
Units 


— Coffee Grinders 
Knitted Outerwear: All 
— Women's 

Men's and Children's 
— Women's 
— Men's and Children's 
— Women's 
— Men's and Children's 
— Men's 
Knitting Wool 
Laminates: Decorative 
Launderettes 


Lawnmowers 

Leisure and Recreation 

Lighters: Cigarette 

Lighting: Domestic Fittings 

Lighting: Fluorescent Tubes 

Linen: Bed and Table, Blankets and 
Towels 

Linoleum 

Lipstick 

Liqueurs 

— and Spirits 

Long Range Planning 

Luggage 


Magazines: Women's 
Mail Order 


— Marketing to 
Make-Up 
Manicure Preparations 


Manually Operated Calculating 
Machines 
Margarine 


Margarine, Cooking Oils and Fats 

Margins in Retailing 

Margins: Retail 

Market Research in the UK 

Market Size: Methods of Estimating 

Marketing Decisions: Financial 
Aspects of 

Marketing to Mail Order 

Marketing New Products 

Marketing: Promotions in 

Marketing: Test 


Marmalade 
— and Jam 
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139 
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Feature 


Maternity Wear 
= RR 
Mayonnaise and Salad Cream FF 
Meals, Prepared (Part 1) 
_ (Part 2) 
Measurement and Control of 
Administrative and Service Labour 
Meat: Canned 
-- FF 
Fresh 
Meat and Vegetable Extracts FF 
_ RR 
Medicines: Proprietary US 
Men: 
Cosmetics US 
Jeans: and Boys' 
Knitted Outerwear: and Children's 
Outerwear 
Raincoats: and Women's 
Rainwear 
Shirts: and Boys' 
Shirts QS 
= RR 
= RR 
Socks 
= RR 
Suits 
Swimwear: and Women's 
Toiletries 
Merchandising Qs 
— Character 
Milk: Liquid 
Mini-Marts US 
Mixers: Food 
Mobile Shops 
Motivation and Productivity 
Motivational Research 
Multiple Shops 
Se US 
Multivitamins 
Nappies and Baby Pants 


National Advertising: Change and 
Choice in US 
Natural Cheese 
Negotiating Agreements 
New Product Introduction 


Newspapers 
Nightwear 
Nursery Furniture 
Nuts 


Oils and Fats: Cooking 


Operational Planning 

Outdoor Market 

Oven Cleansers 

Own Branding 

— US 
— ~ (Part 1) 

=e Parte) 


Issue 


Apr '62 


Feature 


Package Holidays 

Packaging 

= US 
Aerosols 
= US 
aa RR 


— Aluminium in 
Concepts in Polishes 
— Self-Service US 
— Food for Self-Service 
— Developments in Retail 
— Determinants of Developments 
— Trends in Food US 
Packeted Cheese 


Paint 


Paint and Wallpaper Qs 
Pants and Nappies: Baby 

Paper Patterns 

Paperback Books 

— RR 
Paraffin 
Pasta 
Peas: Canned FF 
Pencils, Pens and Ballpoints 

Penney, J.C. US 
Pens, Pencils and Ballpoints 

Pens: Ballpoint RR 
Pensions in Retail Trad US 
Perambulators 

Perfume and Cologne 


Pet Foods 

cs Qs 
_ RR 
— Prepared 

Petrol Retailing US 
Pharmaceuticals: Proprietary US 
Photofinishing 

Photographic: Equipment 

— Films 

— Foods 

— Materials 

— Still Cameras 

Pickles and Sauces RR 
— Salad Dressings and Vinegar 

Pioneer Selling and Food Brokerage 

Pipe Tobacco 

Planning: Operational 

Plastics in Textiles 

Plastic Household Containers 

Polishes and Shampoos: Car 

Polishes, Scourers and Cleansers 
Polishes: Floor and Furniture 

Potato Crisps 

— RR 
Poultry: Canned 

Powder: Face 

Power Cultivators 

Power Tools Domestic 


Premium Offers QS 


Prepared Desserts 

Prepared Foods US 
Prepared Meals (Part 1) 

— (Part 2) 

Prepared Pet Food 

Pre-Recorded Tapes 
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Price Maintenance on Durables 
Private Branding 

— ((Bevai il) 

= (Parte) 

Product Introduction 
Productivity in Retailing 
Profit Margins in Retailing 
Promotional Testing 
Promotions 

Promotions in Marketing 
Psychedelics in Retailing 


Quick Frozen Foods 


Rack- Jobbing 

Radios 

Radios: Transistor 

Rainwear and Coats: Women's 
Rainwear: Men's and Women's 
— Women's 

— Men's 

Razor Blades 


Reading, Berks: an Economic Survey 
Ready-to-Eat Breakfast Cereals 


Recession Retailing 

Record Players 

Recreation and Leisure 

Refrigerators 

Rental and Relay: Television 

Resale Price Maintenance 

Resale Price Maintenance on 
Durables 

Research: Advertising 

— Motivational 

— TV Audience 

Retail Audits (Part 1) 

— (Part 2) 

Retail Census (1957) 

Retail Margins 


Retail 'Out of Stock' 

Retail Packaging: developments in 
Retailer Co-operatives and Cash 
and Carry Wholesalers 

Retailer: Independent 
— Future for the 
Retailing: 
Christmas Season 
Collective Organisations 
Data Processing in 
Financial Results of 
Mixed 
Pensions 
Productivity in 
Recession 
Staff Problems in 
Rum 
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US 


US 


US 
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Issue 
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49 
63 


Salad Cream and Mayonnaise 

Salad Dressings, Vinegar, Pickles and 
Sauces 

Salesmen: Incentive Schemes 

Salt 


Sanitary Protection 
Sauce 
Sauces and Pickles 
Sausages 
Scourers, Polishes and Cleansers 
Scourers and Cleansers 
Self-Liquidators: Consumer 
Self Service: 
Discount Centre 
Packaging 
Packaging: Food 
Supermarkets 
Sewing Machines: Domestic 
Shampoos 
Shampoos and Polishes: Car 
Shavers: Electric 


Shaving Market 


Feature 


FF 


RR 


Shaving Creams and After Shave Lotions 


Shirts: 
Men's and Boy's 
Men's 


Shopping Centres 


Shop Site and Franchise Selection: 
Statistical Methods 

Shops-Within-Shops 

Ski Equipment 

Slimming Foods 


=a (Part-+) 
Park) 
Slimming Market 
Soaps and Detergents 
— Toilet 


Socks: Men's 


Socks and Stockings 
Soft Drinks: Carbonated 


Soft Drinks: Concentrated 


Soft Tissues ; 

Some Financial Aspects of 
Marketing Decisions 

Soup 


Space Heating: Domestic 
Spin Dryers 
Spirits 


Spirits and Liqueurs 


Staff Problems in Retailing 


US 


US 


RR 


RR 


RR 


RR 


RR 


US 


Issue 


118 
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Stamps Trading 


Stainless Steel Holloware 
Stockings 


Store Location: in Greater London 
— Economic Analysis 

Sugar 

Sugar and Chocolate Confectionery 


Suits: Men's 

— and Outerwear 
Supermarkets 

Supermarkets: Self-Service 
Supermarkets and Grocers 
Supervisors: Training of 
Swimwear: Men's and Women's 
— Women's 

Synthetic Fibres: Acrylics 
Syrup Treacle and Honey 


Table and Bed Linen, Blankets and 
Towels 

Table Jelly 

Tape Recorders 

Tapes: Pre-Recorded 

Tea 


— and Coffee 
Teenage Market 
Telephone Sales Department 
Television: 
Advertising 
Audience Measurement 
Rental and Relay 
Sets 
Sets: Replacement Market 
Tents; Camping Equipment 
— and Caravans 
Test Marketing 
Testing Promotions 
Textiles: Household 


— Plastics in 
Tissues: Facial and Toilet 


Facial 


Toilet 
Tobacco: Pipe 
Toiletries 
— Mens 


Toilet Soaps 
Toilet and Facial Tissues 


Feature 
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HE 


RR 


EF 


FF 


FF 


RR 


US 


RR 


RR 


RR 


RR 


Issue 


Toilet Tissue 


Tools: Power 
Toothbrushes 
Toothpaste 


Tourism: Habits of the British 

Towels, Blankets, Table and Bed 
Linen 

Toys 


Trading Stamps 


Training of Supervisors 
Transistor Radios 
Travel Agents 

Treacle Syrup and Honey 
Tyres 


Underwear: Women's 


Vacuum Cleaners 
Variety Chain Stores 


Vegetables: Canned 


Vegetable and Meat Extracts 


Vegetables and Fruit: Fresh 


Vegetables and Fruit: Frozen 


Vinegar, Salad Dressings, Pickles and 


Sauces 
Voluntary Chains in the Grocery 
Trade 
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US 
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